
Stepping it up
300,000 weekly footfall

50,000 square feet of new space



40
minutes drive to 

Bristol

390,000
sq ft 

shopping centre

50,000
sq ft new retail

100
retailers  
trading

110,000 sq ft 

opening  
October 2011



Step on in
•  Yate is 40 minutes drive to Bristol

•  �Total catchment over 450,000 from surrounding areas* 

•  Successful retail centre
    390,000 sq ft 
    100 retailers

•  110,000 sq ft Tesco opening October 2011

•  50,000 sq ft of new retail space

•  £99.6m potential catchment spend for comparison goods**

•  3,000 homes planned adjacent to the town centre†

*CACI 2011  **ORC 2005  † Gloucestershire Council Draft Core Strategy 2011
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YATE

Emerson’s 
green

Low 
unemployment

450,000
catchment from 

surrounding area

£99.6m 

potential  
catchment  
spend for  

comparison goods

3,000
new homes 

plannedM4

75% of catchment 
for comparison 
goods sales

Source ORC 2005



•  �Youthful population with 25-54 age 
groups above the regional average

•  40% of local population aged 25-44

•  �Low unemployment at one third less 
than the national average

•  �Core consumers from Industrial 
heritage and suburban mindsets 
MOSAIC groups

•  �Major representation from affluent 
social groups in immediate catchment

VItal statistics
Age Profile

15-24 25-34 35-44 45-54 55-64 65+
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MOSAIC Profile
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Professional rewards 

•  �Married with children

•  Senior career position

•  Significant equity

•  Well educated

•  Car ownership

Careers & Kids 

•  �Family with young children

•  Solid incomes

•  Consumer credit

•  Home life balance

•  Technologically aware

Major affluent 
MOSAIC groups 

located in  
immediate  
catchment

FOOTMARKS
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Post development benchmark centres

•  �Based on its existing retail offer and comparison 
goods spend, Yate sits alongside Market 
Harborough, Dewsbury, Dover and Newmarket  
in the UK retail hierarchy.

•  �Following the construction of the new Tesco 
store and large retail units, Yate’s projected 
comparison spend rises to £99.6m, placing it 
above Wellingborough and Stroud, and in direct 
comparison with urban centres including Witney, 
Braintree, Aldershot and Camarthen.
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ESTIMATED RETAIL FOOTPRINT 
National Ranking 2011

Comparison expenditure

310 317 338 

338 

  

304 297 281 

FOOTPRINT
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BEST FOOT FORWARD
•  �New 50,000 sq ft with flexible options to create four large retail units

•  �110,000 sq ft Tesco opening October 2011

•  �1,550 free car parking spaces in the town centre

•  Adjacent to bus and taxi interchange

1,550
free car  

 parking spaces

50,000
sq ft large  
retail units
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110,000 sq ft 

opening  
October 2011
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New  
footplates
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Savills.com

Peter Clayton
T. 0117 910 2205
E. pclayton@savills.com 

Dtz.com

Spencer Wilson
T. 0117 910 5271
E. spencer.wilson@dtz.com 

NEXT
STEP
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